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Abstract
The explorative study was accomplished to understand the work of tour operators in the Czech Republic bet-
ter. The focus of our research was to evaluate the number of tour operators which offer the products of sports 
tourism. We have tried to find the share of sports tourism on this market and what kinds of outdoor activities 
and sports were offered most. The internet survey has been carried out and we processed 884 tour operators.  
The products with the sports and outdoor or physical activities were offered by 47.7 % tour operators and 
this form of tourism was on the third place among all the forms. The sport trip offers were relatively rich in 
variety of sports, from very demanding outdoor sports in mountain areas to the easy activities which are 
parts of tour programmes as bowling, walking, billiards, swimming etc. The most subjects organized alpine 
ski tours (64.7 %). Hiking and mountain hiking (30.3 %) placed second. The relatively popular activity in 
our country - cycling tours were found in the catalogue of 19.8 % tour operators. We found that the offer of 
the most tour operators in the Czech Republic were traditional. 
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Souhrn
Studie se zabývá činností cestovních kanceláří v ČR. Záměrem bylo kvantitativní hodnocení produktů ces-
tovních kanceláří zabývajících se sportovním cestovním ruchem. Byl analyzován podíl sportovního cestovní-
ho ruchu na celém trhu cestovního ruchu v ČR a jednotlivé druhy outdoorových aktivit a sportů, které jsou 
nabízeny. Bylo provedeno internetové šetření a zpracována nabídka 884 cestovních kanceláří.
Produkty obsahující sportovní outdoorové nebo pohybové aktivity nabízelo 47,7 % cestovních kanceláří.  
Byl to třetí nejvíce nabízený druh cestovního ruchu. Nabídka aktivit sportovního turismu byla relativně 
bohatá a rozmanitá, od velmi náročných akcí v horském nebo málo obvyklém prostředí až po jednoduché 
aktivity, které byly součástí pohybových programů, např. bowling, pěší turistika, biliár, plavání apod.  Nej-
více CK organizuje a nabízí zimní zájezdy alpského lyžování (64,7 %), na druhém místě byla pěší a horská 
turistika (30,3 %). Relativně velmi populární cykloturistika byla zastoupena v nabídce 19,8 % CK. Z tohoto 
pohledu je možné konstatovat, že nabídka CK byla poměrně tradiční.
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Introduction
Tourism is becoming one of the most important 
global industries. In recent decades, there have 
been a growing number of travellers, which excee-
ded to over 1 billion in 2012. At the same time 
the financial profit exceeded to over $ 1.4 trillion 
(UNWTO, 2013). The increasing interest in tou-
rism is mainly the result of higher socio-economic 
status of the population in both developed and 
developing countries, longer periods of leisure time 

and holidays and also thank to the enhancing ran-
ge and improving quality of services in this sector 
(Vystoupil et.al. 2006; Ryglová, 2009; Higham and 
Hinch, 2009; Korvas and Korvasova, 2014). The 
new types of tourism are constantly developed and 
there is an innovation in traditional types of produ-
cts offer (Higham and Hinch, 2009; Kotíková, 2013; 
Korvas and Korvasova, 2014; Kozáková, 2014). 
Subjects who organize or arrange services in tou-
rism are mainly tour operators or travel agencies. 
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These subjects have a considerable participation in 
the improvements and betterment of tourism off-
er and their work has a long tradition in the Czech 
Republic. The first tour operators arose between the 
world wars. A significant increase in the number of 
tour operators and travel agencies came in the first 
half of the 1990s. when on our relatively small mar-
ket 4000 tour operators functioned approximately. 
Subsequently, their number decreased and in the 
late 1990s there were only about 2500 tour operators 
registered. Their numbers have stabilized to about 
1000 in the last 6 to 8 years (Ryglová, Burian and 
Vajcnerova 2011; Kotíková, 2013; MMR and CSU, 
2013). The numbers of travel agencies until 2012 
were not monitored. According to a recent survey 
there were about 2050 tour operators and travel 
agencies in the Czech Republic, 940 tour operators 
and 1110 travel agencies (MMR and CSU, 2013). 
Tour operators and travel agencies are focused on 
both out-going, in-going tourism and the domestic 
tourism (Palatková and et.al. 2012). These subjects 
employ almost 14 thousand people from a total 
of 240 thousand employers and employees in the 
Czech Republic (Praha, 2014). From the Czech Sta-
tistical Office and the satellite account of the Czech 
Republic it is possible to conclude that in the Czech 
Republic incoming tourism predominates over out-
going tourism. 5.4 million Czech citizens travelled 
abroad in 2012 and 22.7 million foreign tourists 
arrived in the Czech Republic. But the busiest was 
the domestic tourism with 25.9 million partici-
pants. In 2012, tourism brought to the national 
economy of the Czech Republic 211 billion crowns 
and approximately 12 % of this sum was income of 
tour operators and travel agencies (CSU, 2013). For 
example, in the US there was the revenue accounted 
by tour operators and wholesalers which arranging, 
assembling and marketing package tours by 86 % of 
total revenues from services in the field of tourism 
(Bizminer, 2013). This type of business is currently 
very difficult, because in an era of globalization eve-
ry individual has the opportunity to organize their 
own travelling with the help of the Internet. For this 
reason it is possible to follow the tendency of the 
growing number of citizens arranging a vacation by 
themselves. In the EU it was already 57% of tourists 
in 2009 (Franke and et.al. 2012).
The offer of these subjects has been developing and 
adapting to the demands of time, respects the con-
cerns and demands of the client and for the last two 
decades the number of new products in all kinds 
of tourism has significantly expanded. Despite the-
se innovative tendencies (Kotíková, 2013) arising 

from the development of society and its needs, 
the base of offer still consists of four basic types of 
tourism – recreational, cognitive, sport and health. 
Specific types of tourism take up a smaller part of 
the total offer (Ryglová, 2009; Korvas and Korva-
sova, 2014). In the last 40 - 50 years because of the 
growing interest in an active way of life began a 
higher interest in physical activity while travelling 
(Redmond, 1991; Gibson and Fairley, 2011) and 
the term sport tourism began to be used  (Fluker 
and Turner 2000, Higham and Hinch, 2009). The 
sport tourism is divided according to the type of 
the behavior of the participants in two types: active 
- during which a tourist travels to participate acti-
vely in sports events, or passive - during which a 
tourist travels to participate in sporting events as 
a spectator (Gibson, 1998, 1999; Standeven and 
De Knop, 1999; Higham and Hinch, 2009). New 
impulses to the sport tourism development give the 
emergence of new sports, physical or outdoor acti-
vities, which immediately innovate the offer of tour 
operators and travel agencies. These trends are con-
firmed by the increase in demand for products with 
new modern sports and outdoor activities such as 
biking, snowboarding, canoeing, rafting, ski tours, 
and many other (Mintel, 2006; Gibson and Fairley, 
2011; Kozákova, 2014).
The sports tourism literature is focused primarily 
on competitive sports (active and passive). Sport 
tourism from the perspective of non-competiti-
ve physical activities or outdoor activities such as 
hiking, mountaineering, cycling or water sports 
are described significantly less (Olesniewicz, 2012, 
Tomic, 2013).
The aim of our research was to evaluate the offer of 
travel operators dealing with sport tourism in the 
Czech Republic

Material and Methods
An Internet exploratory study dealing with a sig-
nificant segment of tourism in the Czech Republic 
was carried out. We focused on the offer of tour 
operators. A content analysis of travel operators 
was carried out with a focus on sport tourism, espe-
cially on outdoor activities. Into the research only 
tour operators registered by the Ministry of Regio-
nal Development (MMR) and paid compulsory ins-
urance against bankruptcy for the year 2013 were 
included. The research was carried out for the 2014 
tour operators` offer. It was conducted in the fourth 
quarter of the year 2013 and early 2014. 960 tour 
operators listed by the MMR for the year 2014 were 
identified. The data of 884 tour operators have been 
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processed. The offers of the remaining 76 tour ope-
rators were not found. Other tour operators were in 
bankrupt or closed down. This number of tour ope-
rators allows us to carry out a quantitative analysis 
of their offer. 
A basic descriptive statistics was used. 

Results
Out of this number of all monitored tour operators 
561 came from county seats (63.5 %) and 323 once 
were active in the remaining areas of every single 
region (36.5 %). Nearly half of all tour operators 
(46.7 %) were registered in the two largest cities of 
the Czech Republic, in Prague 309 and Brno 104. 
Only in three county seats (Brno, Plzen, Ostrava) 
there were found more tour operators than in the 
rest of every single county. The number of tour ope-
rators, which dealt with sports tourism and offered 
tours with sports programs, was 419. That meant 
47.4 % of all monitored operators. Only tour ope-
rators offered products of sports tourism were ana-
lyzed.
In terms of season more tour operators offered 
tours for the summer period (95 %) than for the 
winter season (75.5 %). Tour operators offered 

mainly tours, which have the character of residen-
ce – recreation without physical and sports acti-
vities (75.5 %). On the second place were sight-
seeing tours, which were provided by 50.9 % tour 
operators. Products containing sport, physical and 
outdoor activity (sport tourism) were offered by 
47.7 % tour operators and they were on the third 
place of all kinds of tourism. Health tourism placed 
fourth (21.4 %). Other types of tourism were more 
specific and they were dealt with more specialized 
subjects. Among these types there were found cul-
tural tourism which offered 14.3 % monitored tour 
operators. Products for children and youth offered 
13.7 % tour operators. This group is followed by 
types of tourism, which were offered by less than 10 
% tour operators. This group includes for example 
senior tourism (7.5 %), incentive tourism (5.3 %), 
attraction and entertaining tourism (5.1 %), produ-
cts for families with children (5.2 %) or conference 
tourism (4.4 %). Quite a few tour operators offered 
educational tourism (3.8%).
After evaluating various types of physical and 
sports activities, it has been found that most tour 
operators offer outdoor activities, most of its alpine 
skiing and snowboarding (tab. 1).

Rank Sport and physical activity Percentage of  
tour operators

1. Winter tours (alpine skiing, snowboarding) 64.7
2. Hiking, Mountain hiking 30.3
3. Cycling 19.8
4. Wellness 13.6
5. Yachting 12.4
6. Golf 11.0
7. Water tourism and rafting 10.6
8. Diving 6.4
9. Expedition 6.0

10. Safari 5.7

Table 1:  Percentage of tour operators which offered outdoor activities and sports
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On the second and third place there were also very 
typical and traditional outdoor activities for the 
summer period. In another group of sports and 
physical activities are those that were offered by 
more than 10 % tour operators, most of them are 
again outdoor activities. Except water sports these 
activities are relatively new in the Czech Republic. 
Their offers were developed primarily in the last 
two decades. The remaining monitored sports and 
physical activities offered less than 10 % tour opera-
tors. These included, for example, diving, climbing, 
in-line skating, swimming, hiking, winter tourism, 
aerobic etc.

Discussion
This analyze covered only the tour operators offer. 
We were not able to identify the offer of other sub-
jects which work in the market of sport tourism. 
Important players are also travel agencies but they 
focus mainly on single services of sport tourism. 
Other subjects that offered sport tourism products 
are self-employed, who are more concerned with 
specific sports and physical activities and make 
up a smaller portion of the sports tourism market. 
But these subjects offer very often various kinds of 
outdoor activities. Also a part of Czech sports clubs 
or associations are used to organize independent-
ly a sport tours and most of them are focusing on 
outdoor camps, courses and events.  Another part 
of the sports-minded population travels to perform 
outdoor activities individually. There is not any 
central statistical evidence of these subjects and we 
were not able to find statistically sufficient number 
for our research. Nevertheless, we believe that the 
offer of sports tourism products with prevailing 
products for outdoor sports and activities in almost 
50 % tour operators is a positive result.
Traditionally the largest offer is going to a recreatio-
nal tourism (75.5 %) where the intention is passive 
stay, relaxation without physical activities. It corre-
sponds to the way of life of our population majo-
rity that has mainly sedentary occupation (59 %),  
prefer sedentary lifestyle (57 %) and during leisure 
time or holidays does not need any physical activity 
(Eurobarometer, 2006; Hendl and Dobrý, 2011). 
The analyze shows that the tour operators’ offer is 
focused mainly on outdoor activities, non-competi-
tive sports and easy physical activity, only less than 
1% tour operators offered training camps or parti-
cipation in competitions. From practice it is known 
that the offer for competitive activities mainly deal 
travel agencies which provide various services for 
athletes, amateurs and professionals or the public in 

the form of transportation, accommodation, meals, 
tickets, payment of the fee, etc. (Palatková and et.al., 
2012).
Traditionally more tour operators offered their 
product for summer than for the winter season. In 
recent years, Czech tourists have regularly traveled 
five times fewer in winter than in summer (CSU, 
2013). Summer is logically the main period of holi-
days in the Czech Republic, because of better clima-
te and more pleasant conditions for relaxation and 
recreation. Tours in winter are more demanding in 
terms of climate, economic and participants need 
better physical fitness and specific skills. Despite of 
that there is in the Czech Republic recreational alpi-
ne skiing, snowboarding or winter tourism always 
very popular. In the future, however, it may be a 
decrease in interest about winter sports and winter 
tours due to a lower participation of the younger 
generation. Nowadays there are no compulsory 
winter physical educational courses for primary 
and secondary schools and these generations have 
therefore limited opportunity to familiarize them-
selves with winter sports and physical activities. 
After processing the results for single outdoor 
or physical activities and sports it was found that 
most tour operators offered tours with alpine skiing 
and snowboarding (winter tours). It is also logical 
because in winter it is one of few possible ways for 
tour operators how to overcome a less active period 
in terms of trips and holidays. In summer the offer 
is considerably wider more variable and tour opera-
tors have more possibilities to find their place in the 
market of sport tourism.
Other outdoor activities offered by the bigger 
number of tour operators are hiking and trekking. 
Hiking is traditionally most often used leisure-
time physical activity in the Czech Republic and it 
is possible to say that the Czech Republic is still a 
walking country (Frömel, 2005). Hiking has been a 
traditional activity since the time of the Renaissan-
ce, which was developed especially during the 19th 
century. An important moment for its development 
was the establishment of the Czech Tourist Club 
(1888), which popularized hiking, organized hiking 
events, common walks, tours, introduced marking 
hiking trails (Korvas and et.al., 2007). Mountain 
hiking began to develop in the Czech Republic 
between the first and second wars and it is current-
ly very popular, especially in the form of out-going 
tourism to the Alps countries (Neumann, 2000). 
More organizational forms of walking and hiking 
tours were found it the current offer. Tour operators 
organized various tours - from simple tours without 
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physical and technical demands to events in difficult 
mountainous terrain requiring better condition and 
technical skills. The offer consisted of one-day and 
multi-day tours with the possibility of using a guide 
or a mountain guide. These challenging activities 
are highly sought out by the all generations less or 
more fit and efficient individuals. The reasons are 
both getting to know of local facts and visiting natu-
ral attractions. An important motive is being away 
from everyday hustle and bustle and stay in a clean 
environment without civilization (Sekot, 2014). 
Recreational cycling belongs among other popular 
outdoor activity in the Czech Republic. Its populari-
ty supports both infrastructure development (cycle 
routes, good background along routes) and a wide 
selection of different types of bicycles (Schwartzho-
fová, 2013). In the offer of tour operators were 
found from simple trips to very demanding multi-
day journey in diverse terrain with or without load. 
Special categories were tours for mountain bikers 
which accounted a smaller part of the offer. The off-
er for cycling advertises only 1/5 of tour operators 
which did not reflect the overall interest in cycling 
in the country. The reasons why tour operators did 
not have more cycling in the menu, are several. The 
main reasons are the technical difficulty of tours, 
the needs for adequate material and technical base 
for tours, demanding logistics during tours, plen-
ty of experienced guides. This type of a tour is also 
more expensive. Cycling tours organized by tour 
operators have a strong competition in individual 
tourism. The advantage of individual journey is ea-
sier transport bikes on cars and better mobility of 
cyclists in achieving the intended destination.
Wellness offered roughly 1/7 of tour operators and 
we can say that this offer is still developing. But the-
se activities usually don’t have any outdoor sports 
in the programs. 
The offer for golf and yachting has been dynamical-
ly evolving in the last 20 years. These are outdoor 
sports activities for which there were not good con-
ditions and with little possibility to travel only a 
handful of enthusiasts participated in these sports 
before the year 1989. For this reason, golf does not 
have a long tradition and it is still in the period of 
development. The same is true for the range of pro-
ducts related to golf in the Czech Republic which 
is also still developing. The interest in golf and a 
growing base of interested persons correspond to 
the great popularity of golf in the world. The pro-
grams included tours both active participation with 
golf schools or courses and partly participation in 
amateur tournaments jointed with passive specta-

torship at big tournaments. The number of tour 
operators which offer products related to golf is 
in the relation to the tradition of this sport in the 
Czech Republic relatively large. Therefore we can 
conclude that the products associated with golf 
offered by tour operators are in competition with 
other sports and physical activities successful.
Yachting has also belonged to the successfully deve-
loping sports and also outdoor activities on recrea-
tional level in the last period. This corresponded to 
a significant number of tour operators which offe-
red products connected with sailing. It is obvious 
that for the residents of Central Europe it is an inte-
resting activity that combines movement, an attrac-
tive outdoor environment and gaining new experi-
ence and skills. The courses of the basics of sailing, 
maritime sailing or advanced courses were offered. 
There were also offered recreational cruising tours 
with active participation in the activities of the 
crew while sailing. Programs were complemented 
by cognitive activities as hiking on the coast, sight-
seeing, visiting the cities and other interesting sites 
in attractive locations on the coast. The offer also 
used a combination of sailing and cycling on the 
coast (cabotage cruises). 
The offer for children and youth belongs among 
other interesting sports products of tour operators. 
13.7% tour operators have these products in their 
offer. We can place them into sport tourism sin-
ce the absolute majority in their program of these 
tours have outdoor, physical activities and sport. 
The programs contained mainly different forms 
of non-competitive physical activity. The results 
showed that these were partly an offer for school 
tourism partly the offer was addressed to individu-
al candidates or associations of children and youth. 
In the offer there were summer camps, school trips, 
schools in nature, hiking courses, adaptation cour-
ses, team building courses etc. It is possible to claim 
that in the case of successful courses for children 
or youth, tour operators prepare their future adult 
clients.
The results of our study indicate that in the offer of 
tour operators outdoor activities, non-competitive 
activities of sports tourism clearly predominated. 
The offer for the competitive sport less than 1 % of 
tour operators created. It is clear that in some sports 
the competitive and non-competitive form may be 
mixed in various products and packages (e.g. golf, 
sailing, skiing). However, experience shows that 
competitive sport tourism in the Czech Republic is 
more linked with travel agencies work and it does 
not matter whether active or passive. Because the 
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offer quite successfully replicates the demand no-
wadays and approximately 90 % offered tours are 
accomplished (Kozáková 2013), we can talk about 
how outdoor and physical activities or sports are 
used of tour operators clients with high probability.

Conclusion
Sport tourism is offered by almost a half of tour 
operators. It is considered as a very good state. The 
Czech population, even if it does not do any sport 
regularly throughout the year, has a great opportu-
nity to find in the offer of tour operators an appro-
priate outdoor activity for their vacation or leisu-
re time. Tour operators mostly offer products for 
outdoor activities and non-competitive sports.
The most tour operators offered tours for winter 
sports, although they are held in demanding clima-
tic conditions, are more expensive and require more 
skills for each sport.

Traditionally, there is a stable offer of basic types of 
active tourism such as hiking, cycling.
The representation of individual outdoor activities 
and sports in the total offer is changing only slowly. 
But there are some sports with a short tradition in 
the Czech Republic such as golf and yachting, whe-
re the number of tour operators offering products 
with these sports has increased over 10 % in the last 
20 years. It must be considered from their point of 
view as a very good result.
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